9 TIPS ON
HOW TO WORK WITH
YOUR COMMUNICATION TO

MAKE A DIFFERENCE




SOURCE: AHLENS FASHION C | OTHES HAVE AN AGE




2. PREPARE A PLAN

@ Find editorial themes that help you fulfil your strategy.

@ Create your own lists, prizes and events. They boost familiarity
with your organization and generate credibility.
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3.DARETOFIGHT &

@ Dare to care! There are all kinds of ideas and opinions in your organization.
Don’t simply choose the safe option; rather, let people who own the issues
internally take precedence over those with a higher position or rank.

e The people you choose to showcase say a lot about you as a company!
It really does matter which people you choose to make visible.
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@ Find out who your internal experts are. Don’t be afraid to
highlight them. They constitute an invaluable resource!

e Dare to choose atypical people who may not be used to
communicating. Help them with that part.
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@ External experts? Choose others than the “usual suspects
and the best-known/established names.

e Stick to your guns - the example/story/person is out there.
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Alla alskar hennes skitdaliga robotar

Simone Giertz, dr uppfinnaren som inte bryr sig. Hon bygger robotar som inte gor
som de ska, eller som ar daliga pa sitt jobb. Och Youtube-virlden hyllar henne
som en kunglighet.
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profile among other/new groups.

o Let employees be mentors. Welcome study visits. Get involved in
initiatives such as My Dream Now, Mentor Sverige, OppnaDorren,
United Invitations. And offer your contact details to make things

easier for young people seeklng summer jObS

L

L o -a - 2 - B
4 ¥ -‘.7 -~ ‘Vo
N 4 vy R . ,\ A - f* .- I J L : P l’ ";
- :, -3, - . D B -
5 " ol e ., ry : > ’ ~.f
i - '\ ‘ ,h_ \Pm ‘\ 4.5
. B .f " - ¥ . o -AC‘ R
A P - i Yl A ‘. -
5 ”/ s . - L3 '
e -+ 4 %Y | N
w 4 e .
- P ey

| - A '
1 et 42 1 L R - M
' ~ L L) _'v D
— m o Ny AV
:Es.. --—m "}- .
] s -, . "
Sy L, “ei %\
| - = == ' > - v "l Y
== EEE. SO L N
= SEs S O |
EE EEE ; [ 3\‘:*.’3 -4;,.4\',. .
v = 3 ! ‘ .
, 151 A
3 -
1 4 ! N <

\\ %

. —

\‘\

e Y12 ¥ e
K S S ¢ :
Sa ;,i"‘! Lo S .
eﬁv‘\f‘- W & -~ ”‘}$
a ;;, ..?.Y . .“{‘ {“ _‘g ’
. e RSN
J /&g L’.“a Pl \’g‘i
Al N AN
" Vs \‘{:’-’f:\*
X : l 3& v \
A : < \ . v
- =N t“v&"\ . .
“' . —."(.'f‘ . ""(

® |nvite people in and work actively with them to raise your
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O Fotografering man

Undvik att:

B Skildra mén som aggressiva, dominanta och
kanslokalls, som de ofta tyvarr framstalls.

M Bara fotografera snett underifrin och framifrin,

B Anvinda typiskt manliga poser som forstirker
pondus eller signalerar makt. Som till exempel att
sté med armarna i kors eller med benen brett isar.

W Alltid lata man ha kostym, skjorta och slips pé
bilderna.

M Ta bilder med hird skugga i ansiktet.
B Lita mannen st stelt rakt upp och ner.
W Bara anvdnda dova ach mdérka farger.

spoonagency.com/news/10574/

Gor i stallet:

M Be dven mén att le. LAt dem f4 vara varma och
gleda personer. De kan ocksa titta rakt in i
kameran.

M Fotografera &ven uppifran.

M Testa klassiskt kvinnliga, mjukare poser.

W Viga anvinda mjukt ljus och mjuka skuggor.
B Anvind dven ljusa och starka farger.

M Mannen fir gdrma ha p4 sig vardagskldder om det
ar relevant.

M L&t honom gora nagot roligt och lekfullt pé
bildema, utan att féri&jliga.



https://spoonagency.com/news/10574/
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© Remember that diversity also has to do with young/old, born here/born
abroad, urban/rural, head office/local branch, etc.
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gabriella.wiiala@spoon.se


mailto:gabriella.wiiala@spoon.se

it's a content agency



